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Progressive Grocer 
161 Sixth Avenue 


nce Chain: Store Age 
OO 185 Madison Avenue 
if) eutorierlb, N. ig 


Phe Age 
124 West 4 Street 
Los Angeles 13, Calif, 


a 


The Packer. 
Second & Delaware Sts. 
Kansas City, Missouri 


>. The Produce News 
6 Harrison Street 
ie York ES WN 9 


Issued Cost—Yearly Remarks 
$2.50 Grocery trade magazine 


covering super markets. 
Articles on all phases 
* grocery merchandising. 


it 00), Grocery trade magazine. 
with good over-all cov— 
- erage and slanted toward 
~ independent operator 


hs “3.00 Grocery trade magazine. 
; Contains articles on 
latest merchandising 
methods in chain stores. 
.» Stipulate "Executive's 
isthe . Edition" when subscrib- 
| ing. March issue con- 
tains up-to-date produce 
‘ manual. 


) 


Mt 3,00 Devoted to modern methods 
packaging and merchan- 
dising fresh foods. 


Weekly 3.00 Full coverage of produce 
industry. 


'"t 3 00 " 
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4 , betey z ‘% ae Ki ns Mee 
|  Cost-Yea Ly 
7. Food Topics §=—S—-—C———CS Weekly $5. 00 Nat 
330 West 42 Street PEM NONE: sinh OK ee 
Newitork ISSoN yes oe he Big 55 83 
oy Food Field Reporter Bi-Monthly 3.00 ree 
330 West 42 Street | ics | ay ct 
New York 18, N.Y. hws 3 ted to food pr 
9. Food Industries Monthly 3.00 Devoted to 
McGraw-Hill Publishing Co. 2" , 
330 West 42 Street opie 1d 
New York 18, N.Y. food in 
«10, Packaging Parade " 5.00 | News of 
Ben!) WMaywood. Publishing Co. | field-machin 
her tare , 360 N. Michigan Ave. jals, design 
Chicago, 111. } _ merchandis 
ll. Modern Packaging 3 + : 5200 dntera 
122 E. 42 Street _ kinds new 
New York City, N.Y. ing design 
12. Good Packaging a 3.00 eat: Nowe ‘Informe ttonige 
Pacific Trade Papers Pub.Co. | : PRBS oan 
210 Mississippi St. | 
: _ San Francisco 10, Calif. 
13. 
14. 
15, 
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Hy ro-Gooling of Garden 


in purpose, Low cost 
Rack for Smal) Produce 


“Fruit and Vegetable 
_Merchandising-K250 


_ngqn Ideas ie eee 
| Display Stand-T133 


oe 
| SOT Se 


& ' ¢ ‘are 
n “ 


Hydro Coolers Ass'n. 


Minneapolis-St. Paul, 
Minn. 


California Fruit 
Growers Exchange 

Dealer Service Division 
Los Angeles, Calif. 


Li f 


Remarks 


24 page booklet-—full 
explanation of pro- 
cess-merchandising | 
possibilities, handling — 


_ procedures 


Blue print plans 


14 page booklet com 
plementary to film of 
same name—pas out 
class after showing 


Pass out materiial- 
Single sheet-lists 
fruits & vegetables 
indicating proper 
care for each 


. 


30 page booklet-27 
modernizing ideas for 
the produce retailer 
in pictures, diagrams, 


displays, handling & 


merchandising produce. 


Practical instructions 
for proper care & 
handling of fresh 
fruits & vegetables 


7. 101 Profitable Ideas § Califor Naty 
for Fruit Department Association oi" @. Ger 
Dealer Service Division re 

‘Los Bebiole Calif. Saat 


8, Sunkist Merchandiser " <n ea 


9. Sunkist Free Mat Services" 
W-179 


10. The Story of Californis " 
Oranges & Lemons 


“11. Fruit & Vegetable Facts United Fresh Fruit & 1 to 3 pages, 
and Pointers Vegetable Ass'n ~ graphed on hii 
2017 S Street anne og & 

Washington, D.C. 


12. A Training Course in Super Market Pub. Co. 
Produce Merchandising 45 West 45 Street 
New York 19, N.Y. 


13. Selling Fresh Fruits & The Progressive Grocer 
Vegetables 161 Sixth Avenue > 
New York 135 NiYs 


Chain arore: hae 
ee Madison Ave. 
_ New York D6 oN oe 


ih 


Te woes 
uivictir§ 


Ray Pillar 

Nat'l Leagueof. 
Wholesale Fresh 
Fruits & Vege- 
ate . tables Distribu- 
Co ae ye Lore | 

AE ala | 512 F Street,N.W. 

Reet Washington, D.C. 


i eveale ern, Fresh Fruits 
cr Vegetables for Retail 
Produce Managers 


bay Guide to. Better’ Handling _ 
_ & More Efficient Mer- _ 
- chandising of Fresh Fruits 
Py ieee ules 


w 


48 page booklet, illus 


Fruit Dispatch Co. 
_ Pier 3, North River "Selling Produce." 
New York City, N.Y. 


prevents facts on care, 
handling, display & mer- _ 
chandising of every im- 


portant variety of fruit 


& vegetable. Published 
in March issue each yr.. 


trated, on care & hand~ 
ling, making up order, 
cutting down spoilage, : 
seasonable factors, vita- | 
min values. Price: 91.00 | 


Leaders Manual-Instruc— 
tional outline with 
examples of charts, dia- 
grams~64, pages ae 


Background information 
on chemistry of produce, 
cause & prevention of 
decay, market diseases, 
humidity & temperature 
buying, selling, dis— 
playing, pre—packaging 
mark-up, records, manage- 


ment and advertising - 


48 pages f 


A supplement to film 


Care. & handling of 
‘common varieties of 
fresh fruits & vege- 
tables. 24 pages 


_ OutLine-20 page book~ 

let on essential prin 
ciples of banana rip- 
ening;pictures, dia- 
grams 


27 
_ dustry Speaks- 1949 
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20. Stretching Your Fruit — © Nat h1. Consumer Re~ 
-. & Vegetable Dollar © —_—stailer Council, Inc. 
Bd 5 che Maleate ehh Ha 1860 Broadway i 
New York 23, N.Y. 
21. The Nargus Library Pro- Nat'l Association 
duce Guide of Retail Grocers 
; 360 No. Michigan Ave. 
Chicago, Ill. 
22. Produce Guide : 
23. Self Service Hussman Refrigeration, 80 page pod 
ie pemean NC 2 wrapping, 
is 2401 No. Leffingwell St.ing, antieee 
St. Louis 6, Mo. 
24. The Handbook of Food The Grcbede Trade Pub= Informat 
 Selling,by Alexander lishing House 
_ Todoroff 755 N. Central Aves 
Chicago, iil." 
252 ‘How to Prevent Spoilage n 
in the Food Store, by 
Alexander Todoroff 
106.) -Furiettenb af: Food in -—- Nat'l. Live Stock & a ae 
ay Nutrition Meat Board value of vari 
407 So. Dearborn St. 
Chicago 5, Ill. 
~The Super Market In- Super Market Institute ,Background 


ine. 
500 North Dearborn St. tion. Chi 
Chicago 10, Ill. Gacy 


” ta 

ath i The ifs ; ae 
if Ay oa 4 a 

CO CUta AY sit heey hie ube ht ae 


The. non How of Tell- 
aa oe 


“Facts in Food and 
Grocery Distribution 


“Modern $5d ue rcbandis- 


Pf 


Gat 


Super Market Institute, Questions & answers 
CNC 9° “covering many phases 
500: Hie Dearborn Ste. 


pee: 10, 111. 


‘"Birdseye",General 
Foods 
Snider Division 


Los Angeles;Calif. 


The Progressive’ Grocer 
161 6 Avenue 


_ New York 13, N.Y.. 


of market operation 


Frozen food sales pre— 
sentation, freezing 
principles, elimination 
of waste, etc. 


Excellent statistics on 
entire grocery operation 


‘Yearly issues. 


1 


Ganadien Industries, Ltd.Visible selling with 


Toronto, Canada 


ey Weehineton State Apple 


Commission 
Wenatchee, Wash. 


Oe eat eral Develop— 


ment Department 
Nickle Plate Road 
Cleveland 1, Ohio 


ih 


California Fruit Ex. 
P.O. Box 2038 
Sacramento, Calif. 


Grocery Manufacturers 
of America, Inc, 

205 East 42 Street 
New York 17, N.Y. 


cellophane 


A thrieé year summary 
- showing distribution 
of major varieties 


Interesting, narrative 
style, background story © 
om produce, 1945 


Comparable to "We Meet 


in the Salad Bowl, 1946 


32 page booklet.Combines 


accurate color studies 
of principle commercial — 
varieties of deciduous 
fruits,sizes of con— 
tainers, etc, 


Lends itslef to use in- 


planning advertising, 
sales bulletins, hand- 
bills,store & window 
displays. 178 pages 


Cena 


38. 


39. 


40. 


42. 


43. 


Profitable Grosery Ad 


_vertising » ih 


A Brief-Manual on Pro—. 


duce Pre~Packaging. 
Form No.SP-8 


The Iced Produce Dis— 


play 


Consumer Purchase of 
Fresh Fruits at Retail. 
Bulletin 851,0ct.'49 
M.P.«Rasmussen . 


7 


Handling & Merchandis— 
ing Sweet Corn. A.E. 


699 


Waste and Spoilage of 
Fruits & vegetables 
in retail stores.A.E.687 


Retail Distribution of 


Fresh Peaches in Sct 


N. Fey 
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“Sales Promotion Dept. 3 
- Libby, McNeill & Libby > 
West Exchange at South sa 


The Dobeckmun Co. 


Cornell University 


Packers 
Chicago, Ill. 


Cleveland, Ohio 


Nat'l Association 
of Ice Industries 
1706 L Street 
Wash. 6, D.C. 


Agr. Experiment Sta. 
reas N.Y. 


N.Y. State College 
of Agriculture 
Cornell University 
Ithaca, N.Y. 


N.Y. State College 
of Agriculture 
Cornell University 
Ithaca, N.Y. 


at es 


Brice. Sipsaae Between 


Bulletin No.4-Nov.'49 


Fruits & & Vegetables 
ahede 


Market Diseases of 
Fruits & Vegetables: 
Potatoes. No. 98-Rev. 
ie nae) Price: :75¢ 


sumption Surveys Pre- 


Production & Market— 


pelea HT Bs Ss. Office 
coe tae TAS 9 


Farmers and Consumers - 


“Commodity Summaries 1-5 
_ Based on 1948 Food Con- 


Measuring results of demon-' _ 
. - stration & display material 


| Frait & Vegetable. be as means of increasing 


| United States Dept. 
of Agriculture 
Wash. 25, D.C. 


Bl se ew 


Agricultural Research 


Administration 


-. Bureau of Plant Indus- 


sales. ae: Renee 


Ripening time of pears . 


at different tempera- 
tures. Determining feas— 


try, Soils & Agriculture ibility of using pres- 


Engineering 


‘U.S.D.A. 
Wash. 25, D.C. 


UsSeDids 
Bureau of Agricultural 
Economics 


_ Wash. 25, D.C. 


DSi 


U.S.D.A. 

Production & Marketing 
Administration 

Fruits & Vegetables Br. 
Washington 25, D.C. 


Sup't of Documents 
U.S.Gov't Printing Of. 
Wash. 25, D.C. 


U.S.D.A. 

Agricultural’ Busearch 

Administration 

Bureau of Human Nutri- 
tion & Home Economics 

Washington 25, D.C. 


sure tester as a guide 
for ripeness 


Agricultural informa- 
tion. 95 pages 


eA IE 


Survey of United Mer— 


chandising Institute 
program sponsored by 


-U.S.D.A. and the United 


Fresh Fruit & Vegetable 
Association 


Designed to aid in the 


recognition and identifi 
cation of diseases on 
fruit entering the 
channels of marketing. 
60 pages 


-Meat,' fats, oils, grain 
products, ‘egg & poul- 
try, sugars & sweets 

in city diets: 


EDUCATION ws uo F [TH FOOD RE 
: Sita 
os Vitamin and uinerals Con- Jones Docu t. 
~ ‘tent of Certain Foods as U.S. Gov't. Printing 
“Affected by Home. Prepar- Offical Ay <1 5 
ation, Misc .Pub.#628- ; cae etcey ts 25, D. ee 


Jan.'48—Price: 30¢ Bee Puan 


51. Marketing Frozen Foods U.S.D.A. 
cuss. "h9 ug lat) Ek he Pein eta ony rhe Uarteecean 
- dng Act eo eT as te SEAT , sles 
| Market Feaivitves: Bre portance of f. ezin, 
bn Brie Rit Pee ay OY li Washington 25, D.C. role of proc Yr 
ben en eee ; wt) ee a portation 
Coa SO ‘id Ste eee wholesale | 
RUMBA oak Se. fe delivery f 
methods, re 
tutional | spe 
- plants an hon 
Met Sag dts RA Rr ae | facilities 


52. A fruit & Vegetable - Sup't of Documents 
Buying Guide. Misc.Pub. U.S.Gov't Printing Of. 
z No.167 Revised Feb. "4B _ Washington 25, D.C. 
cee ‘Price: base \g ai) 


, 


53. Establishing & Oper— n 
ating a Grocery SS 7. 
aes Cr 


' 54. Record Keeping, U.S.Dept. ." 
of Commerce, Industrial | 
Series No.80-Price:15¢ | se 


55. 1949 Government Informa- " 
tion on Retailing 
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Remarks: ¥ 


‘Sup't. ‘of DacuineieE: ae ‘Small Business index 
rip S.Gov't pans Of. 
_ Washington 25, D.C. 


Appraises the present sit- 
uation and evaluation of 
processed foods and fresh 
produce. 17 pages 


A manual based on survey 
of location practices of 
successful retailers. 


68 pages. 
59. Know your Money U.S.Secret Service A booklet illustrating 
Bateman se. Treasury Dept. what to look for in 


Washington 25, D.C. . counterfeit money 


Super Market Institute A discussion of the cur- 

500 North Dearborn St. rent grocery picture re- 

Att: Don Parsons garding volume, margins, 

Chicago 10, Ill. prices, operating expen- 
ses, competition, expan~ . 
sion, financing, increas-. | 
ing productivity to lower 
costs, merchandising, 
training, incentives, 
supervision,union rela- 
tions and self-service 
meat and produce depart— 
ments. 68 pages 


"Highlights from a Con- Mr. Donald Kerr The buying habits and 
tinuing Study of Your Saturday Evening Post characteristics of super 
Super Market Customers Independence Square markt customers as shown 


Philadelphia, Pa, in a 1949 survey conduct. 
ed in 70 super markets 
‘ located throughout the 


United States. 8 pages 


oe The Independent. Grocer 
‘ f 
63.. 
Coe hal 
OT a ae ae 
Se A 
enue ee 
hi DUE oR Petts auc ts 
fe Ce 


rBunktet 2 min-approx. 


ears 


- Doubting Thomas Goes to 
- Town.* 1lémm, approx 
_ 38 min. 


Last slide, approx. 30 
min e i 


Better Stores Program 
35mm, sound-slide, color 
_apprax. 28 min. © 


sak! 


mente? Gite 


sous 


> OMe Ss 


Harold Ackley’ es 
‘Dealer Service Div. 


Good examples of color 


contrast shown; hand- 


California Fruit Growers’ ling; some, controversial 


Exchange, Box 2706 
Terminal Annex 
Los Angeles, 54,Calif. 


134 
Cig ae or 


| Fruit, Dispatch Efe Pea ane 
Pier 7, North River | 


New York 6, N.Y. 


NARGUS 
360 No, Michigan Av. 
Chicago, Ill. 


National Association 
of Retail Grocers 
Mrs, R.M.Kiefer 

360 N. Michigan Ave. 
Chicago 1, Illinois 


aa i 


‘techniques | shown. ‘ 


Covers handling. Suggest 


film be stopped at half- 


way point for discussion: 
otherwise quite long. 


“Walt Disney, illustrating 
recipes. Very clever 


Old film. Designed for 
better handling of fresh 
fruits and vegetables, 


On the ‘growing and trans-— 
portation of bananas 


Sound slide film on 
handling and displaying. 
Outdated, but sound. 
Cost 10.00 


A series of 7 films, one 
of which is on handling — 
produce. The series is 
not complete. Film on 
produce should be ready 


by July 1950.Cost #100... 


Complete set. 


‘ 


8. 


Jo 


Naturally Yours* 


thee ede Or Lin Wd ony at sim eons 


Washington State 
"Appleland"* and 


. several. other films... 


10, 


ie 


dealing with grower 
to consumer handling . 
16mm, sound 


Fresh as the Day it was 


APLCkega yi. 
_.1émm, sound, color 


approx. 25 min. 


Lifting Safely in 


. Super Markets. 


35mm, sound-slide, 


Tho 


approx. 15 min, 


By Jupiter 


16mm, sound, approx. 


30 min, | 


a 


" Wenatehee, Washs 


_Natio Ass't 
‘Industries Ne ae 
Washington, D non Seb ee 


4 wy 
Pn Le Aa 


H.L.\Moreman, Supervisor 


Dealer Service Division growir 


Washington State ape. 
Commission 


Preco, Inc. 
6300 E.Slauson Ave. 
Los Angeles, Calif. — 


a. 


Super Market Institute 
500 N. Dearborn St. 
Att: Mr, Curt Kornblau 
Chicago, Ill. 


Wilding Picture Pro- _ 


ductions, Inc. 
1345 Argyle Street 
Chicago, Ill. 
also 
Audio-Visual libraries 
at State Colleges 


—l4- 


¢ af 


cays t h 


how to bette 
with people, 


_ for stressing 
relations. _ 


*One copy available for short time loan from this office oe 
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ie ASHINGTON 25, D.C. 
siATERTALS FOR USE WITH FOOD RETAILERS 


f \ 
Source Remarks 


California Fruit Plastic wheel which 4% 

Growers Exchange shows box count and cost | 

Box 2706 Terminal to figure selling price 
Annex 

Los Angeles 54,Calif. 


ac ‘Sunkist Price Calcula- tt Made of cardboard. Suf— 
ce Gode. #147 ficient supply can be 
obtained for handouts. 


3. Price-O-Mat = United Fresh Fruit Price calculator 
Prices 50¢ _ & Vegetable Ass'n 

gD an ioe 2017 § Street, NeW. 

bit d j Washington, D.C. 


-k. Retail Merchants Cal—. Available from some Figuring retail prices, 
Tei CULEEOT grocery firms-—General margin and mark up. 
. Foods 


Washington State Apple For pound, piece or 

Commission dozen selling based on 

Wenatchee, Wash. 25% margin. Also, help— 
ful suggestions on 

: handling and merchan- 

dising, Sufficient sup-— 
plies available for 
hand-outs, 


= Se 


